Business Studies

Y11 Study Pack 2020
Complete the marketing tasks outlined to support your decision making
on what course you would like to undertake in September.
If you would like to receive feedback on your work, then please e-mail a
copy to Amanda at ag.buckingham-hearn@mbro.ac.uk.
If you decide that a Business course at Middlesbrough College is for you
then the team will need to see this work before you start with us in
September, again please send your work to the above e-mail address,
the team are looking forward to seeing these.
At the back of the pack we have provided information on the Business
courses we offer and if you have any questions please do not hesitate to
get in touch via e-mail (contact information on last page) or via
Facebook or Instagram.
@MbroCollegeBusiness
mbrocollege_business

The Marketing Mix
Definition: The marketing mix refers to the set of actions, or
tactics, that a company uses to promote its brand or product in
the market.
https://economictimes.indiatimes.com/definition/marketing-mix

To effectively market a product, you need to follow the 4 P’s of
marketing.
The 4 P’s are:
Product – What is the Product? What makes it different?
Price – How much are you selling it for? Is it competitive?
Place – Where will they sell the product?
Promotion – Where are they going to advertise it?
It’s like making a cake! You need the right mix of ingredients to
make the perfect cake.

Complete 4P analysis for Diet Coke.
Product - What is this product? What does it do? What is
special/different about this product? Why do people need this product?

Price - What is the price of this product? Why is this product this price? Does price
change on location, size and quantity?

Place - Where do people go to buy this product?

Promotion - Where is this product advertised? Why is it advertised here?

Task: The Chocolate Box Challenge
You are part of a design team for a Chocolate Manufacturer. You have been asked
to design a new product and outline a marketing campaign for a new chocolate.
You have been asked to create the following:








A new brand of chocolates.
Design a name for your brand.
Design a brand logo.
Design a name for your product.
Design a product logo.
Create appropriate flavours for your brand.
Identify a target market.

You need to consider:
Who will be your potential customers (Themes).
Outward appearance (packaging).
Content to include flavours and names of chocolates (Product).
Pricing (Budget or luxury).
Where will you sell this (Place).
How will you promote this product (Promotion)?
Notes: Undertake some research and outline your initial ideas here.

Complete a 4P analysis for your new chocolate product.
Product - What is your product? What does it do? What is special/different about your
product? Why do people need your product?

Price - What is the price of your product? Why is your product this price? Does price
change on location, size and quantity?

Place - Where will people go to buy your product?

Promotion - Where is this product advertised? Why is it advertised here?

Outline your Brand details here.

Display/explain the brand logo you have created here.

Outline the name of your product and the product details here.

Display/explain the product logo you have created here.

Display/explain the product packaging you have created here.

Explain your marketing campaign here. Outline your target market and how you
will advertise your product.

Well done!
You have started exploring the fundamental elements of marketing and
have created your own product considering all the elements required in
bringing that product to a chosen target market.
If you would like to receive feedback on your work, then please e-mail a
copy to Amanda at ag.buckingham-hearn@mbro.ac.uk
If you decide that a Business course at Middlesbrough College is for you
then the team will need to see this work before you start with us in
September, again please send your work to the above e-mail address,
the team are looking forward to seeing these.
We look forward to welcoming you to a business course in September.
Remember to keep up to date with business news and the factors that
affect businesses internally and externally which ultimately lead to
success or failure.
Keep up to date by reading the business news:
https://www.bbc.co.uk/news/business
https://www.independent.co.uk/news/business
https://www.theguardian.com/uk/business

16-19 Course Options in Business
The following pages provide an overview of the courses that the
Business & Education Directorate can offer to 16-19 year old learners.
The team who will be teaching you have a wealth of Business
experience and can support you with your studies

Level 2 OCR Business Course
Business is one of the most popular subjects offered by OCR. Business is the heart
of the economy, encouraging innovation and creating wealth. Cambridge Technical
courses offer students the opportunity to explore the world of business with a variety
of units.
Created in collaboration with leading businesses, the qualifications explore all
aspects of the business world including practical activities - ideal for a wide range of
learning styles.
Benefits
 Cambridge Technical courses are exam-free so suit all learning styles.
 Includes hands-on practical experience based upon real life scenarios.
 Covers all core business functions – planning, HR, production, marketing.
 The opportunity to Resit GCSE Maths and English to secure grade 4 in both
which is a work place requirement in all industries.
Entry Requirements
You will need a minimum of three GCSE’s at grade 3/D or above which must include
Maths and English Language.
How will you be assessed?
You will complete regular assignments and tasks throughout the course.
Assignments will be uploaded to canvas and feedback will be provided to make
improvements to future work. These assignments will then be externally moderated
and a grade of pass, merit or distinction will be awarded.
OCR Level 2 Business includes the following units.
Unit

Description

1
2
3
4
5
8
9
10
11
13

Business Purposes
Business Organisations
Financial Forecasting for Business
People in Organisations
The Marketing Plan
Training & Employment in Business
Personal Selling in Business
Customer Relations in Business
Business Online
Bookkeeping for Business
Grand Total of Credit Points

Credit
Value
5
5
5
5
5
5
5
10
10
5
60

On completion of the course and securing the required grades in GCSE Maths and
English Language you can progress onto our L3 BTEC Business course or a L3
apprenticeship with Northern Skills Group.

Level 3 BTEC Business Course
The BTEC level 3 Extended Diploma is equivalent to three A levels. It will prepare
you and provide you with UCAS points to progress to higher education and allow you
to enter employment in any industry. The course offers an insight into all aspects of
business. You will study mandatory units and specialist units carefully selected by
the business team. The units will cover the fundamentals of business including - The
business environment, marketing, finance and human resources. The course will link
theory with practical application making maximum use of your own experiences.
Benefits
The course provides a nationally recognised and vocationally specific qualification
with which to enter employment or to progress to higher education such as a degree
in business and/or management or an associated specialist field.
Entry Requirements
You will need a minimum of four GCSE’s at grade 4/C or above which must include
Maths and English language and Maths.
How will you be assessed?
You will complete regular assignments and tasks throughout the course to assess
the criteria of various units. Feedback will be provided to make improvements to
future work and assignments will then be externally moderated and a grade of pass,
merit or distinction will be awarded. Each year two units will be assessed by one
controlled assessment and one exam which are marked and verified by BTEC.
Year 1 Units
Unit Description
1
2
3
4
8
19

Exploring Business
Developing a Marketing
Campaign
Personal and Business Finance
Managing a Business Event
Recruitment and Selection
Process
Pitching for a New Business
Grand Total of Credit Points

Year 2 Units
Credit
Value
90
90
120
90
60
60
510

On completion of the first year students will achieve a
BTEC Level 3 Foundation Diploma in Business, this
is equivalent to 1.5 A levels.

Unit Description
5
6
7
9
14
20
27

Credit
Value
International Business
90
Principles of Management
120
Business Decision Making
120
Team Building in Business
60
Investigating Customer Service 60
Investigating Corporate Social 60
Responsibility
Work Experience in Business
60
Grand Total of Credit Points 570

On completion of the two years’ students will achieve a
BTEC Level 3 Extended Diploma in Business, this is
equivalent to 3 A Levels.

How will you learn?
You will experience learning in three main environments:
The classroom
Theoretical aspects of the course will be delivered by the subject tutors in a
classroom or IT suite.
Theoretical assignments will be set to underpin the knowledge that they will
learn. There will be assignments within each unit and these must be submitted
through Canvas by the agreed hand-in dates.
Home study and ‘Canvas’
Your personal I.D. number will entitle you to log onto your own personal area of the College study website,
otherwise referred to as ‘Canvas’. During the course of the year, the subject tutors will place a wealth of relevant
information on the Canvas site so that you can study, recap and communicate any time of the day or night! The
Canvas site can be accessed via an icon on the Middlesbrough College homepage and it is vital that you take
advantage of this invaluable resource. The amount of time that you spend on canvas will be monitored by your
personal tutor and subject lecturers.

You will get an LRC induction where Canvas will be registered and explained. You are also provided a login for
Office 365 which provides you access from any computer, tablet or mobile phone with internet access to licenses
for Microsoft packages, OneDrive and a student e-mail account. We encourage learners to use these facilities as
this will enable you to complete work from home and be able to access documents from any location.
1:1 Tutorials
“Each student has an entitlement to appropriate support and guidance from application and enrolment to their
time of leaving”.
The main purpose of tutorials is to enhance the students’ learning experience and enable the student to maintain
an active Individual Learning Plan (ILP).
This will be provided within the 1:1 tutorial slot where you will complete an ILP using pro-monitor with your
personal tutor Amanda Buckingham-Hearn. You can then view your performance on pro-monitor and SMART
targets will be set to effectively plan your assessment hand out and hand in dates.
Tutors will monitor academic performance and attendance and communicate concerns to the relevant staff.
Work Experience
All students will complete external work experience as part of the course. You will need to complete 20 hours on
a relevant work placement and will be supported by one of Middlesbrough College’s work placement
coordinators.
Where possible please find a placement yourself.

Updates to Parents/Guardians
Reports will be issued every 6 weeks and parents will be invited to attend a parents’ consultation evening twice a
year. In any instance of a negative report we will invite them in with you to discuss any concerns and create an
action plan to enable you to be successful on the course.
Visits
Visits will be planned throughout the year that will support student development. Trips are planned to
Universities, businesses, museums alongside revision sessions and fun activities that encourage healthy
lifestyles. Prior to all visits, a thorough risk assessment will be carried out by both the College and the venue that
we are to visit. Your parent/guardians will be required to complete a medical form and a parental consent form,
this will cover you for all visits etc.
Equality & Diversity
Middlesbrough College is committed to providing an environment in which there is equality of opportunity for
members of its community. The College is opposed to any form of discrimination, bullying or harassment on
grounds of gender, race, religious belief, colour, ethnicity, sexual orientation, age, social class and mental or
physical disability.
How to be SUCCESSFUL.






Attend all classes on time (this means being outside your classroom 5 minutes before the lesson is due to
start and have the right equipment with you.)
Your cooperation and partnership with your tutors and class members is the first step, as is team work and a
willingness to try hard and take part in your learning.
You must conduct yourself in a positive manner.
If you do not understand something you must ask for help.

Career Opportunities and your personal development
The Business courses at Middlesbrough College provide qualifications for people who wish to follow careers in
one of the many sectors of the Business industry. This course will help you go onto higher level qualifications
such as Level 3, Level 4, a Foundation Degree in Business, or a BA Business Degree, a higher apprenticeship or
you may choose to go straight into employment once you are 19.

If you require any further information, then please do not hesitate to contact the team.
Contact Details

Tutor

Role

E-mail

Gill Greenwood

Business
Lecturer.
BTEC Business
Level 3
Coordinator and
L3 Personal
Tutor.
Business
Lecturer & L3
Personal Tutor.
Business
Lecturer.
OCR L2
Coordinator and
L2 Personal
Tutor.

g.greenwood@mbro.ac.uk

Linsey Walker

Amanda
BuckinghamHearn

l.walker@mbro.ac.uk

ag.buckinghamhearn@mbro.ac.uk

